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B
undling B

ow
Tie P

ress gift books builds new
 sales opportunities.

B
y
 K

ris W
a
rd

w
ell

B
ow

T
ie Press w

ill be bundling several dog and cat titles together in an ef-
fort to offer custom

ers m
ore value and to increase sales at P

etco and
Petsm

art stores. 
T

he bundling process,know
n in m

arket distribution as “unitizing,”
brings

several individual products together into one,specially priced,shrink-w
rapped

package. “It’s kind of like w
hen you go to V

irgin R
ecords and they have m

ulti-
ple C

D
s offered as a unit,”

says V
anessa Serrano,business m

anager. 
T

he bundles,w
hich m

ark B
ow

T
ie’s first attem

pt at unitizing,w
ere designed

as part of a one-tim
e test that w

ill m
easure consum

er response,Serrano said.

T
he packages w

ill be equipped w
ith specific U

P
C

 labels that w
ill help track

sales.
“T

he idea [of unitizing titles] cam
e about in a m

eeting last January w
ith

G
lobal D

istribution Services,w
here w

e tried to com
e up w

ith additional rev-
enue-generating ideas,”

Serrano says.
“[U

nitizing] has been done before in other parts of the [pet product] industry,
such as w

ith pet food and treats,but it is the first tim
e w

e have done anything
like it,”

says Steve F
arris,national operations m

anager. “It’s a really exciting
opportunity.”

T
here are plenty of w

ays to spend
a sum

m
er vacation. Som

e trav-
el,som

e relax and others em
-

bark on a career path that w
ill lead

them
 closer—

even if just a little bit—
to figuring out w

hat they w
ant to be

w
hen they grow

 up. B
ow

T
ie Inc.’s,in-

ternship program
 is their guide. 

“I hope [the internship] w
ill help

m
e im

prove as a w
riter and as an edi-

tor and give m
e the insight into w

hat I
can expect of and learn from

 m
y m

e-
dia career,”

says E
zra M

annix,cur-
rent college grad and intern for the
N

ew
s D

ivision and W
ater G

arden
N

ew
s. “I think it’s a great start for a

new
 journalism

 grad.”
Internet intern B

ryan M
unson

also
is expecting great things from

 B
ow

T
ie

Inc.:“T
he fellow

ship here is preparing
m

e for life in the professional w
orld,

and helping m
e decide w

here I w
ant

to focus m
y energy best to accom

plish
w

hat I expect to do.”
W

ow
,these interns are counting on

us for a lot—
helping them

 figure out
their futures. G

ood thing B
ow

T
ie has

enlisted the guidance and leadership
of tw

o seasoned professionals to help
them

 get on the right track:E
lizabeth

A
nderson

and E
lisa Jordan. 

B
ow

tie Inc. has opened its doors
w

ider and is now
 w

elcom
ing these

anxious interns into different depart-
m

ents of the com
pany beyond editori-

al. T
he success of the S

hattuck F
el-

low
ship inspired a new

 branch of the
internship program

—
the B

ow
T

ie Fel-
low

ship,w
hich extends to the M

arket-
ing and Internet departm

ents and
B

ow
Tie Press this sum

m
er.

A
nderson,w

ho handed the S
hat-

tuck Fellow
ship director reins over to

Jordan this year,
now

 handles the
B

ow
T

ie Inc. F
ellow

ship. T
his is the

second expansion of the program
. In

2002,the program
 began offering a

spring internship session,along w
ith

the eight-year-old sum
m

er one.
T

he expansion is a w
elcom

e one.
“T

he intern is the foundation for the
organization,”

says K
arla A

ustin,op-
erations m

anager of B
ow

T
ie P

ress.

See Interns,page 5

E
X

PA
N

D
E

D
B

O
O

K

O
PS…

B
ow

T
ie Press attend-

ed the A
m

erican L
ibrary A

s-
sociation A

nnual m
eeting in

O
rlando,June 26-29 for the

first tim
e w

ith its ow
n booth.

K
arla A

ustin
and M

arie
T

hom
sen

enticed librarians
w

ith free B
ow

T
ie Press tote

bags and com
plem

entary
copies of the Thoroughbred
Tim

es R
acing A

lm
anac. 

A
pproxim

ately 20,000
librarians attended,ranging
from

 the university level to
elem

entary and public libraries. A
ttendance at this show

 opens up a new
sales channel not previously pursued and helped to build librarians’connec-
tion betw

een Fancy Publications and B
ow

T
ie Press.—

K
arla A

ustin

P
R

O
M

O
T

IO
N

S…
R

ebekah B
ryant as been prom

oted to associate editor for
B

ow
Tie Press. R

ebekah started w
ith B

ow
Tie in M

arch 2003 as an editorial as-
sistant. R

ebekah has been instrum
ental in the creation of the B

ow
T

ie P
ress

new
sletter,stream

lining the acquisition process and co-ghostw
riting the Yuppy

P
uppy book,the new

est book in the Pam
pered Pooch series.—

K
arla A

ustin
N

ora K
ollarova w

as prom
oted to business supervisor in Irvine A

ccounting,
effective June 15. N

ora joined B
ow

Tie in February 2003 as an accounting coor-
dinator and since has dem

onstrated excellent detail and analytical skills.  D
oing

a great job for the departm
ent by first handling R

oute and Product Sales ac-
counts receivable and billings,she then recently stepped up to the challenge of
interim

 business supervisor and em
braced the added responsibilities successful-

ly. “N
ora is an excellent exam

ple of the com
pany’s com

m
itm

ent to w
ork w

ith
em

ployees to achieve higher levels of responsibility.”—
Vannessa Serrano

R
ose B

row
n has been prom

oted to senior credit and collections analyst.
R

ose has alw
ays been a steady and solid perform

er in her departm
ent,but re-

cently she has stepped up to another level. R
ose is extrem

ely diligent and has
been a great asset to the departm

ent.
O

lga V
argas

has been prom
oted to senior sales assistant. O

lga has exhibited
solid leadership skills and is consistently the go-to person in her departm

ent.
W

hen I interview
ed the sales assistants in the L

A
 office,they all had praise for

O
lga’s guidance and m

otivation.—
Paul H

annah
E

lisa Jordan has been prom
oted to m

anaging editor of the consum
er pond

titles—
Ponds M

agazine,Ponds U
SA

 and K
oi W

orld. E
lisa started in the classi-

fieds departm
ent and has w

orked on PPN
 for the last four-plus years. U

ntil our
pond season begins,E

lisa w
ill be helping out on B

ird Talk and PPN
. She w

ill
continue to oversee the editorial S

hattuck
Fellow

ship program
. 

Som
yr M

cL
ean

has been prom
oted to

associate editor of Veterinary P
ractice N

ew
s.

A
 form

er Shattuck Fellow
,Som

yr w
orked

on P
P

N
 for close to a year. B

ecause of her
vet tech background,she joins V

PN
.

R
oger Sipe

has been prom
oted to editor

ofD
ogs for K

ids. In his four years at B
ow

Tie,
R

oger has w
orked on W

ildB
ird,H

aw
aii M

ag-
azine,Ponds M

agazine and Ponds U
SA

. H
e

w
ill oversee D

FK
 as it changes to a subscrip-

tion-based bim
onthly title. H

e w
ill continue

to be m
anaging editor of H

aw
aii M

agazine. 
M

arylou Z
arbock

has been prom
oted to

editor of Ferrets M
agazine. M

arylou started

on D
og Fancy

in 1996 and then m
oved to the bird/sm

all anim
al team

,taking on
Ferrets M

agazine,Ferrets U
SA

and C
ritters U

SA
 in 2001. In 2004-2005,she’ll

be the point person for our new
est titles—

four Popular C
ritter m

agabooks. (See
page 4.)—

June K
ikuchi

H
IR

E
L

E
A

R
N

IN
G…

W
e are extrem

ely proud in the L
os A

n-
geles office to have tw

o co-w
orkers w

ho graduated from
college in June.

R
honda W

ise
in the credit departm

ent graduated from
T

rade T
echnical C

ollege w
ith a degree in L

iberal A
rts.

L
ucy Sogom

onian
in our accounting departm

ent graduated
from

 A
m

erican U
niversity of H

aw
aii w

ith a degree in B
usi-

ness A
dm

inistration.
B

oth of our graduates m
anaged full-tim

e positions at
B

ow
Tie Inc. w

hile attending college at night and on w
eek-

ends. W
e are honored to have them

 as em
ployees and co-

w
orkers here at B

ow
Tie Inc.—

R
ose B

row
n

L
E

M
O

N
Y

S
N

A
K

E-IT…
R

eptiles
G

roup E
ditor R

uss C
ase

and M
anaging E

ditor
C

lay Jackson
recently visited w

ith Jules Sylvester,a professional reptile w
ran-

gler w
ho provides reptiles (and other anim

als) to m
ovie and T

V
 productions.

H
e also supplied snakes and

other anim
als for the first tw

o
“Jurassic Park”

m
ovies,cock-

roaches for “M
en in B

lack,”
a

python for “T
here’s S

om
e-

thing A
bout M

ary,”
spiders

for 
“A

rachnophobia”
and

m
ore. M

ost recently,Sylvester
provided dozens of reptiles
for the upcom

ing holiday re-
lease,L

em
ony S

nicket’s “A
Series of U

nfortunate E
vents,”

starring Jim
 C

arrey.
“Jules w

as very friendly
and loved telling stories,”

C
ase says. “W

e also m
et som

e of his reptiles. I held
the albino B

urm
ese python S

alm
a H

ayek danced w
ith in “F

rom
 D

usk T
il

D
aw

n.”
It is now

 17 feet long and w
eighs m

ore than 100 pounds. Jules also
brought out a diam

ondback rattlesnake. It dripped venom
 from

 its fangs,w
hich

I accidentally leaned into w
hile taking photos. N

o harm
 done,though…

Jules
gave m

e som
e W

index to clean it off.”
T

he Jules Sylvester interview
 w

ill appear in the January 2005 issue of R
ep-

tiles,to tie in w
ith the release of the L

em
ony Snicket m

ovie.—
R

uss C
ase

S
A

M
O

N
S

T
A

K
E

S
T

O
T

H
E

(L
A

G
U

N
A)

H
IL

L
S…

B
ow

T
ie P

ress w
elcom

es
A

m
y Sam

ons. A
m

y previously
w

orked in M
anufacturing and joined

B
ow

T
ie Press in June as a business

analyst. A
m

y w
ill be analyzing sales

data,reprints and m
onitoring inven-

tory for B
ow

T
ie,D

oral and K
ennel

C
lub B

ooks. —
K

arla A
ustin

S
O

L
D!…

T
he Spirit Team

-spon-
sored S

ilent A
uction generated a

total of $537 for charity. V
arious

older B
ow

T
ie Inc. com

puters and
fram

ed prints w
ere put on the auc-

tion block.—
John G

aydos

F
a

n
cy

 T
h

a
t!

N
ew

s &
 N

o
tes

See B
undling,page 2
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C
lass of 2004:T

he sum
m

er 2004
interns are Jennifer D

odd (standing),
B

ryan M
unson,B

ecca M
anning,

R
aegan Johnson; R

ebecca Sternbach
(seated),E

zra M
annix and H

irom
i

Yam
am

ura.

R
ecent graduate

Lucy Sogom
onian.

R
uss C

ase,right,gets to handle a celebrity—
the

snake w
as in “F

rom
 D

usk Til D
aw

n.”

A
t another recent book conference,K

ennel C
lub

B
ooks’Patti M

agnusson and A
ndrew

 D
e Prisco

bookend M
att M

uncie at B
ow

Tie Press’
booth at the B

E
A

show
 in C

hicago.

M
eet the Interns

A
t a glance, get to know

 a little about this year’s group—
w

here
they graduated and the team

s they’re w
orking on. 

• B
ecca M

anning: O
hio U

niversity; B
ird Talk, R

abbits U
S

A
• E

zra
 M

a
n

n
ix: U

niversity o
f O

reg
o

n; N
ew

s D
ivisio

n (W
ater 

G
arden N

ew
s, Pet Product N

ew
s and Veterinary Practice N

ew
s) 

• B
ryan M

unso
n: Florida S

outhern C
ollege; Internet D

epartm
ent

• Jen
n

ifer D
o

d
d: G

rand C
anyon U

niversity, C
larem

ont G
raduate

U
niversity; B

ow
Tie Press

• R
eb

ecca S
ternb

ach: Pom
ona C

ollege; M
arketing D

epartm
ent

• H
iro

m
i Yam

am
ura: N

ew
 York U

niversity; D
og Fancy

F
A

N
C

Y

S
IG

H
TIN

G…
R

uss
C

ase and  Susan
Logan spotted
this C

at Fancy
m

ention in 
E

ntertainm
ent

W
eekly’s review

of “G
arfield.”

Logan,herself,
w

as sighted in the
biography of 
“C

atw
om

an”
on

A
&

E
 in July.



T
hanks to W

ebT
rends,a recently installed In-

ternet traffic reporting tool,B
ow

T
ie is now

able to see how
 the 30 A

nim
al N

etw
ork W

eb
sites are being received on the Internet.

A
ssigned editors and other em

ployees w
ill be

able to login to the W
ebT

rends T
raffic C

enter at
http://irvcom

/fancy/w
ebtrends/hom

e.htm
land ac-

cess the data collected for their particular site.
“W

ebT
rends is an industry standard,”

explains
T

ravis W
alker,Internet traffic adm

inistrator,w
ho

is overseeing the W
ebT

rends project. “It allow
s us

to identify w
hat resources visitors use for each in-

dividual W
eb site,”

he says. 
T

his tool provides m
agazine editors,advertising

sales reps and content developers w
ith a w

ealth of
useful inform

ation—
everything from

 how
 m

any
people are view

ing a site in a day,w
eek,or m

onth,to
w

hich pages visitors use to enter or exit the site,and
w

hat m
ajor content areas they visit w

ithin each site.
T

his inform
ation w

ill allow
 editors to better de-

term
ine the interests of their Internet audience and,

in turn,create high-interest content to further m
ar-

ket B
ow

T
ie publications and products. In addition,

“W
ebT

rends w
ill allow

 us to track prom
otional ac-

tivities to see if it spikes or drives traffic to that
site,”

W
alker adds.

O
ne interesting W

ebT
rends feature can track

how
 m

any visitors w
ere referred to an A

nim
al N

et-
w

ork site from
 an unrelated W

eb site. For exam
ple,

W
alker recently noticed that a lot of traffic on

H
ob-

byFarm
sM

agazine.com
w

as being directed from
 a

herding dog and sheep breeder’s W
eb site. W

alker
visited the site and discovered that it had a link to
H

obby Farm
s because one of the breeders had w

rit-
ten an article in the m

agazine.
W

ebTrends reporting can also tell w
hat brow

sers
visitors are using to view

 our sites,as w
ell as w

hich
system

s they’re using.
A

nim
al N

etw
ork W

ebT
rends reports have been

updated daily since A
pril 1. R

eports are avail-
able from

 the W
ebT

rends T
raffic C

enter at
http://irvcom

/fancy/w
ebtrends/hom

e.htm
l.

A
uthorized users have been notified via e-m

ail,
how

ever they m
ay attem

pt to login using their
first initial,last nam

e as the usernam
e (ex:tw

alk-
er) and their P

C
 w

orkstation passw
ord as their

W
ebT

rends passw
ord. For inform

ation on how
 to

obtain a login and passw
ord to access W

ebT
rends

data,contact W
alker.

A
n

im
a
l N

e
tw

o
rk

 U
se

s W
e
b
Tre

n
d
s to

B
o

o
st In

fo
 o

n
 S

ite
 Tra

ffic
B
y
 H

a
zel B

a
rrow

m
a
n

B
irth

d
a

ys 
A

U
G

U
S

T
Am

y H
ooper. . . . . . . . . . . . . . . . . . . . August 4

Rebekah Bryant. . . . . . . . . . . . . . . . . August 5
Jackie Franza. . . . . . . . . . . . . . . . . . . August 5
Eddie Rivera

. . . . . . . . . . . . . . . . . . . August 6
Bo Ros

. . . . . . . . . . . . . . . . . . . . . . . August 7
Aaron H

ill
. . . . . . . . . . . . . . . . . . . . . August 8

Erin Lew
is

. . . . . . . . . . . . . . . . . . . . . August 8
Gail Allensw

orth
. . . . . . . . . . . . . . . August 13

Jena Portanova
. . . . . . . . . . . . . . . . August 13

Ali Shaughnessy. . . . . . . . . . . . . . . . August 13
Jeff H

insvark
. . . . . . . . . . . . . . . . . . August 14

Ruth Ann Krisa
. . . . . . . . . . . . . . . . . August 15

Antonietta Sm
ekal. . . . . . . . . . . . . . August 18

John Zappia
. . . . . . . . . . . . . . . . . . . August 18

Ken Boyer
. . . . . . . . . . . . . . . . . . . . August 19

D
eb Catterall. . . . . . . . . . . . . . . . . . August 21

H
eather Foss

. . . . . . . . . . . . . . . . . . August 21
Susan Logan

. . . . . . . . . . . . . . . . . . August 21
Laurie Panaggio

. . . . . . . . . . . . . . . . August 21
Sara Skelly

. . . . . . . . . . . . . . . . . . . August 23
D

ave Searle
. . . . . . . . . . . . . . . . . . . August 27

Patricia M
agnusson

. . . . . . . . . . . . . August 28

S
E

P
T
E

M
B

E
R

 1
-7

Leah D
igm

an
. . . . . . . . . . . . . . . . Septem

ber 1
Chuck Kruder. . . . . . . . . . . . . . . . Septem

ber 1
Aylett M

elton
. . . . . . . . . . . . . . . . Septem

ber 2
Angela W

illiam
s
. . . . . . . . . . . . . . Septem

ber 2
M

ark H
unkeler. . . . . . . . . . . . . . . Septem

ber 3
Aaron D

w
yer

. . . . . . . . . . . . . . . . Septem
ber 7

M
ike N

eang
. . . . . . . . . . . . . . . . . Septem

ber 7
Chuck Palacio

. . . . . . . . . . . . . . . Septem
ber 7

“T
he intern is really functioning as the editorial as-

sistant,w
hich is the core person to our group …

 I
hope Jennifer [D

odd] learns the diverse nature of
the book publishing industry.”

A
nd likew

ise,D
odd

hopes this serves as an apprenticeship in book edit-
ing and exposes her to m

any aspects of the publish-
ing process. 

B
ow

Tie benefits just as m
uch as the interns. 

“T
he interns bring our departm

ent a valuable
breath of fresh air,”

says M
ichelle Iten,m

anaging
editor of D

og F
ancy. “T

hey bring
tons of fresh creativity and unfet-
tered thinking …

 they com
e in w

ith
new

 perspectives and paradigm
s

about m
edia and publishing.”

A
long w

ith the interns helping
them

,Iten explains that she hopes
they learn that the pace and intensity
of the corporate w

orld,w
hile de-

m
anding,is doable. 
“I hope they take aw

ay a lot of self-
confidence,”

she says. L
ooks like D

F
intern H

irom
i Y

am
am

ura
is look-

ing for som
e of the sam

e things:
“B

ow
Tie w

ill give m
e the strong foun-

dation and confidence I need.”
M

elissa K
auffm

an
,co editorial

director,oversees the internship pro-
gram

 and says,“form
er Shattuck in-

terns becom
e som

e of our best edi-
tors.”

W
ith their hands-on training

and professional environm
ent,it is

no surprise. T
he 10-w

eek internship sessions es-
sentially serve as an interview

 for a potential hire. 
A

nderson likens it to the m
ost fam

ous job inter-
view

 around,“T
he A

pprentice.”
“If there’s a posi-

tion open and an intern is a good fit,w
e’re thrilled

to be able to say,‘Y
ou’re hired!’”

W
ith the intensity of the internship com

es
great rew

ards. T
he instant w

riting,editing and
coding experience these interns gain put them
one step ahead of their com

petition. T
hat’s how

the S
hattuck and B

ow
T

ie F
ellow

ship program
s

w
ere designed. 
T

he internship w
eekly sem

inars are not only ed-
ucational,they are headlined by som

e of B
ow

T
ie’s

m
ost fam

iliar and respected faces. T
he interns not

only benefit from
 their team

’s expertise,but they
get learning sessions from

 upper-level m
anagers,

as w
ell as N

orm
an R

idker,chairm
an of the board.

T
he upper-m

anagem
ent support and distinguished

lectures provide the interns w
ith the opportunity to

get a solid overview
 of all things m

agazine publish-
ing,from

 C
irculation to M

anufacturing. In turn,
B

ow
T

ie Inc. gets access to som
e of the best and

brightest com
ing out of college. 

R
iding a w

ave of success,Jordan assures that the
fellow

ship program
s w

ill consistently grow
 and

adapt to the com
pany’s needs. “It’s im

portant to
grow

 and change w
ith B

ow
T

ie’s needs. Ten years
ago,w

ho w
ould have thought that w

e w
ould now

have in-house design team
s and M

anufacturing?”
S

ights are set on continuing the expansion
process,w

ith future departm
ents to be determ

ined.
S

om
e college grads w

ill be taking the sum
-

m
er o

ff o
r travelin

g
 aro

u
n

d
 E

u
ro

p
e. W

h
ile

they’re gone,the interns at B
ow

T
ie w

ill have
taken their jobs. 

Interns, from
 cover

Bundling, from
 cover
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In
tern

sh
ip

 P
ro

vid
es E

m
p

lo
yee Lo

n
g

evity
The success of the Shattuck Fellow

ship P
rogram

 has resulted in several full-tim
e hires over the years,

including the follow
ing current editors:

• Loren C
hidoni2003 intern: assistant editor for the Popular Pets Series. “I w

anted to becom
e a full-

tim
e em

ployee because the experience I received as an intern w
as great.”

• Jaim
e M

clendon
2004 intern: P

P
N

 assistant editor. “B
ow

Tie’s program
 w

as the only one in w
hich I

truly felt like part of the team
…

each person instructed, encouraged and m
otivated m

e in their ow
n w

ays.”
• S

om
yr M

cLean
2003 intern: VP

N
 associate editor. “The team

s I interned for w
ere very encouraging and

supportive of each other, w
hich m

akes for a great w
orking and learning environm

ent.”
• S

andy M
eyer

1998 intern: C
at Fancy

m
anaging editor, C

ats U
SA

 and K
ittens U

SA
 editor; “H

ere w
as

a place I could continue to learn…
I felt little difference betw

een m
y internship and m

y official hire.”
• K

ara S
utton-Jones

2002 intern: R
eptiles/R

eptiles U
SA

assistant editor. “The internship gave m
e a

sense of ‘com
pany culture’ and a better understanding of the tools and procedures used to put out the titles.”
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0
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The interns m
eet several 

m
anagers and team
m

em
bers at their 

w
elcom

e lunch (right). 
O

ne of the sem
inars is a new

s-
stand exercise (below

) in w
hich

the interns use hot topics in other
m

agazines to glean story and
blurb ideas for their Fancy 

m
agazine titles.

W
ebTrends Lingo

A
ccording to Travis W

alker, there is som
e

W
ebTrends 

term
inology 

that 
w

ill 
clarify 

the
W

ebTrends data. A
 “unique user” or “visitor” is

an individual w
ho visits the W

eb site, identified
by a unique IP address. 

Each unique user m
ay have m

ultiple “visitor
sessions,” 

w
hich 

m
ay 

consist 
of 

m
ultiple

“pageview
s.” 

In each pageview
, a user can m

ake m
ultiple

“hits;” 
clicking 

on 
anything 

that 
loads 

(i.e.,
im

ages, text fields, anything dow
nloaded).

W
ebTrends w

ill help editors,sales reps and content
developers to better determ

ine the interests of their
Internet audience.

Ju
ly/A

u
g

u
st

A
n

n
ive

rsa
rie

s
Stella Santo. . . . . . . . . . . . . . . 7/14/87

. . . . 17
Tam

i Zigo
. . . . . . . . . . . . . . . . 7/22/94

. . . . 10
Brian H

utchins
. . . . . . . . . . . . 7/25/94

. . . . 10
Cheri M

orrisroe. . . . . . . . . . . . 7/25/94
. . . . 10

D
on Krem

ers. . . . . . . . . . . . . . . 7/8/96
. . . . . 8

Chris Shulda
. . . . . . . . . . . . . . 7/16/96

. . . . . 8
Ann Richm

ond
. . . . . . . . . . . . . 7/16/96

. . . . 
8

Karla Austin
. . . . . . . . . . . . . . 7/12/99

. . . . . 5
Steve Farris

. . . . . . . . . . . . . . 7/19/99
. . . . . 5

Susan Roark
. . . . . . . . . . . . . . 7/26/99

. . . . . 5
M

arie Perdue
. . . . . . . . . . . . . 7/10/00

. . . . . 4
Gene Conley

. . . . . . . . . . . . . . 7/16/01
. . . . . 3

N
atalie D

ao
. . . . . . . . . . . . . . . 7/23/01

. . . . . 3
M

aureen Kochan
. . . . . . . . . . . 7/16/02

. . . . . 2
Allan Reznik

. . . . . . . . . . . . . . 7/26/02
. . . . . 2

Connie Levine
. . . . . . . . . . . . . 7/29/02

. . . . . 2
Jim

 Rosem
an

. . . . . . . . . . . . . 7/21/03
. . . . . 1

A
U

G
U

S
T
 

Bill Rauch
. . . . . . . . . . . . . . . . 8/10/92

. . . . 12
Lesley W

ard
. . . . . . . . . . . . . . 8/21/95

. . . . . 9
Leslie Sim

on
. . . . . . . . . . . . . . . 8/1/96

. . . . . 8
M

arylou Zarbock
. . . . . . . . . . 8/19/96

. . . . . 8
Tom

 Law
. . . . . . . . . . . . . . . . 8/10/98

. . . . . 6
M

ichele M
acD

onald
. . . . . . . . 8/31/98

. . . . . 6
Jim

 Sipkovich
. . . . . . . . . . . . . . 8/1/00

. . . . . 4
Rose Brow

n
. . . . . . . . . . . . . . 8/13/01

. . . . . 3
M

arilyn Iturri
. . . . . . . . . . . . . 8/27/01

. . . . . 3
Evelyn Cruz. . . . . . . . . . . . . . . 8/31/01

. . . . . 3
D
eanna Lyons

. . . . . . . . . . . . . . 8/5/01
. . . . . 3

Billy H
untington, Jr

. . . . . . . . . . 8/6/01
. . . . . 2

Colleen Sullivan
. . . . . . . . . . . . 8/1/02

. . . . . 2
Christopher Bauer. . . . . . . . . . . 8/5/03

. . . . . 1
Kris W

ardw
ell. . . . . . . . . . . . . 8/13/03

. . . . . 1
O
scar Ayala

. . . . . . . . . . . . . . 8/25/03
. . . . . 1

D
ave Cravotta

. . . . . . . . . . . . . 8/25/03
. . . . . 1

Christina Turk
. . . . . . . . . . . . . 8/25/03

. . . . . 1
Rom

y N
aranjo

. . . . . . . . . . . . . 8/29/03
. . . . . 1

Kim
 Slater

. . . . . . . . . . . . . . . 8/29/03
. . . . . 1

S
E

P
T
E

M
B

E
R

 1
-7

Elizabeth Anderson
. . . . . . . . . . 9/1/95

. . . . . 9
Sonja Glynn

. . . . . . . . . . . . . . . 9/7/99
. . . . . 5

Craig H
orow

itz
. . . . . . . . . . . . . 9/1/00

. . . . . 4
Laura Foutch

. . . . . . . . . . . . . . 9/5/00
. . . . . 4

Agnes H
o

. . . . . . . . . . . . . . . . . 9/5/00
. . . . . 4

Andrea Abel. . . . . . . . . . . . . . . 9/5/00
. . . . . 4

D
ave Blum

. . . . . . . . . . . . . . . . 9/4/01
. . . . . 3

Kara Sutton-Jones. . . . . . . . . . . 9/3/02
. . . . . 2

Agnes Lucas
. . . . . . . . . . . . . . . 9/4/02

. . . . . 2
Som

yr M
cLean

. . . . . . . . . . . . . 9/2/03
. . . . . 1

Petco and Petsm
art w

ill each have several unitized
packages for both dogs and cats. For dogs,Petco w

ill
be displaying bundled packages of B

ow
Tie gift books,

including “W
hy D

o D
ogs D

o T
hat?”

“D
og B

less-
ings”

and “W
ild L

ife of D
ogs.”

A
lso on display at

Petco w
ill be packs for training dogs that w

ill include
copies of the m

agazines “T
raining and O

bedience”
and “D

og T
raining and B

ehavior,”
together w

ith the
gift book “Sim

ple Solutions to B
arking.”

T
he unitizing project benefits B

ow
T

ie Press,too.
“B

y partnering slow
er m

oving books w
ith better

selling titles,it allow
s us to m

ove inventory that w
e

m
ight not have been able to,”

says K
arla A

ustin
,

business operations m
anager of B

ow
T

ie P
ress. “It

also allow
s us to offer the custom

er a value package,
hopefully putting the books into hands of custom

ers
w

ho m
ight not have bought the product in the past;

therefore raising the aw
areness of our product line.”

For cat lovers,Petco w
ill have gift packs that in-

clude “W
hy D

o C
ats D

o T
hat,”

“C
at B

lessings”
and

“C
ats A

re.”
Petsm

art w
ill have sim

ilar gift packs,w
ith the ex-

ception of a bundle for new
 dog parents that w

ill re-
place Petco’s training pack. It w

ill include the titles
“Training Y

our Puppy,”
“Sim

ple Solutions to C
hew

-
ing”

and the 2005 issue of Puppies U
SA

. Petsm
art

w
ill also replace “W

ild L
ife of D

ogs”
w

ith “Splendid
D

ogs,”
and “C

ats A
re”

w
ith “Splendid C

ats.”
“W

e w
anted to m

ake sure that w
e offered this

deal to both chains,so that neither side of the com
-

petition felt left out,”
Serrano says.

In addition,the m
agazine and book packages w

ill
be shelved in new

 cardboard displays,located in
pet-specific areas throughout the stores. T

his idea is
a step aw

ay from
 previous m

arketing strategies,
w

hich grouped all titles and categories in one gener-
al area,Serrano says.

S
tarting S

ept. 25,B
ow

T
ie w

ill send 10 of each
bundle to approxim

ately 1,300 Petco and Petsm
art

stores nationw
ide.

“T
his is a great opportunity for B

ow
T

ie for sales
and exposure,and w

e are very optim
istic about its

success and hope to expand it to other sales chan-
nels if successful,”

A
ustin adds. 



FA
C

ES
N

E
W

M
arketing C

o
o

rdinato
r:B

o
w

Tie P
ress

■
 H

ire d
ate:

6/14/04
■

 P
erson

al in
fo:

O
riginally from

H
untington B

each,A
ntonietta recently

graduated from
 U

SC
. A

ntonietta stud-
ied abroad in Italy and is fluent in
Italian. She enjoys travelling.

A
n

to
n

ie
tta

 S
m

e
ka

l

A
dvertising S

ales R
ep

■
 H

ire d
ate:

4/26/04
■

 P
erson

al in
fo:

Sandy and his w
ife

K
risten live in Illinois w

ith their chil-
dren,C

hase,T
hom

as and T
ristan. Sandy

enjoys riding his four-w
heeler A

T
V

. 

S
a

n
d

y P
icke

tt

A
sst. E

d
ito

r:P
et P

ro
d

u
ct N

ew
s

■
 H

ire d
ate:

6/7/04
■

 P
erson

al in
fo:

Jaim
e recently

earned her B
A

in journalism
 from

 C
al

State Fullerton. She has a cat,a C
how

C
how

,tw
o aquatic turtles,tw

o toads and
a fish. She enjoys acoustic guitar. 

Ja
im

e
 M

cLe
n

d
o

n

Internet:S
r. W

eb D
eveloper

■
 H

ire d
ate:

7/1/04
■

 P
erson

al in
fo: Jassey and his

w
ife,Sydnee,live in A

naheim
. A

 grad-
uate from

 C
al State Fullerton,Jassey

plays keyboards in a local band and is
currently pursuing his M

B
A

.

Ja
sse

y N
g

u
ye

n

J
u
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st 2
0
0
4

3
4

J
u
ly

/A
u
gu

st 2
0
0
4
 

F
o

u
r N

e
w

 C
ritte

rs Jo
in

th
e
 ‘P

o
p
u

la
r’ C

ro
w

d
B
y
 M

a
ri W

a
d
sw

o
rth

A
s early as N

ovem
ber 2004,the P

opular
C

ritters um
brella w

ill unfold to include
the first in a series of four retail titles.

B
usiness M

anager V
annessa Serrano

says each
of these “m

agabooks”
capitalizes on a top-sell-

ing niche in the pet-book m
arket,according to

ongoing review
s of P

etsm
art sales and several

years of m
arket research by G

lobal D
istribution

Services.
T

he new
 venture,estim

ated to generate $3
m

illion in sales over its tw
o- to three-year lifes-

pan,kicks off w
ith H

am
sters

in N
ovem

ber,fol-
low

ed by G
uinea P

igs
in M

arch 2005; R
ats

in
M

ay 2005; and R
abbits

in July 2005. Staggered
start dates respond to the seasonality of their
subjects and non-com

petitive placem
ent w

ith
Fancy’s R

abbits U
SA

and C
ritters U

SA
annuals.

“T
hese anim

als have alw
ays been incredibly

popular pets,and there isn’t that m
uch inform

a-
tion out there,”

says
M

elissa K
auffm

an,co edi-
torial director. “T

hey are m
uch m

ore challeng-
ing to keep than people realize.”

In scope,the new
 titles are “one-shots”

on
health,selection and care (w

ith the option to re-
vise and reprint),and w

ill sport the sam
e price

and page count as P
opular D

ogs titles. Ferrets
E

ditor M
arylou Z

arbock
w

ill be the editorial
point-person for the four m

agabook titles,w
ith

L
oren C

hidonias assistant editor.
Serrano,a special projects and logistics m

anag-
er w

ith B
ow

Tie for 2
1⁄2years and business m

anag-

er for the last 1
1⁄2years,based her proposal on her

book m
anagem

ent experience at G
D

S and insight
gained through her participation in selecting and
m

arketing titles for Petsm
art stores nationally.

B
ook C

ategory Supervisor R
ochelle Taylor

helped w
ith the sales research. 

W
ith the retail pet giant considering breaking

its in-line m
agazine section into a category-by-

species display,Serrano saw
 a unique opportuni-

ty for B
ow

T
ie to fill a new

 niche—
a strategy to

w
hich C

hairm
an of the B

oard N
orm

an R
idker,

C
E

O
 D

ou
g S

teil,and G
D

S
 V

ice P
resident of

Sales C
huck K

ruder agreed.
“P

etsm
art is the m

ain thrust,”
S

errano says.
“B

ut w
e hope sales w

ill ‘spill over’to other
retail sales dow

n the road. T
hey w

on’t all sell
equally,but the first year all are out [2006],
estim

ated annual revenue for the four titles is
$1 m

illion,if everything goes according to
plan.”

B
ased on conservative data from

 R
abbits U

SA
and C

ritters U
SA

annual sales,Serrano projects
com

bined sales of five copies per m
onth per

store,for a total circulation of approxim
ately

34,200 in 2006. 
C

urrently,there are no subscriptions for sm
all

anim
al titles and historically,no ad sales,either.

Package deals on back-page cover ads for the
new

 titles are one possibility G
roup P

ublisher
B

ill R
au

ch
,from

 the R
etail P

et D
ivision in

C
hicago,is pursuing.

L
oop

y
 L

etters

S
p

otligh
t O

n
:

Irvin
e
 M

a
k
e
s a

 S
p
la

sh
W

ith
 P

a
rk

in
g
 Lo

t P
icn

ic
B
y
 T

ra
cey

 A
rm

stro
n
g

H
ere is som

e recent reader m
ail sent to various B

ow
Tie

em
ployees. L

oopy L
etters are unedited; identifying in-

form
ation w

as deleted.—
E

lizabeth A
nderson

T
H

O
S

E
S

P
O

IL
E

D
C

A
T

S!…
I am

 w
riting a book about

setting up aquarium
s for cats. To w

hom
 could I subm

it a
m

anuscript? W
hat are the guidelines for such a subm

is-
sion?—

Subm
itted to A

quarium
 Fish,Patricia K

night
N

O
C

O
M

M
E

N
T…

hi i w
as w

onderin if u could send m
e

a free copy of a eptile m
agazine as i am

 intersted in
suscribin but i w

anted to seee how
 the books are befor i

do and from
 w

ot i heard its good so in a w
ay i probly

w
ill suscribe but i still w

ant to c if the book is ejhat i
w

ant ok trhatnx if u w
ill then contack m

e on this em
ail

and i w
ill give m

y details—
Subm

itted to Susan R
oark

M
IR

A
N

D
A

W
R

IT
E

S…
D

ear w
ell you know

,I w
ould like

to put in inform
ation about golden retrivers.  I am

 only
eight,but I have had one. S

o as rem
inder e-m

ail m
e at

X
X

X
X

X
,and don’t call.  M

y dad w
ould get m

ad. M
iran-

da.—
Subm

itted to Internet A
d Subm

issions,Susan R
oark

B
A

B
E

H
A

S
ISSU

E
S…

I have 64 horse toys and one real
horse. H

er nam
e is B

abe she is 25 years old,that leads
m

e to m
y first question. H

ow
 should I take care of a

horse that is stubborn and has a tum
or in her brain? M

y
next question is how

 do I gain m
y horse’s trust w

hen she
is blind in one eye and is very skittish?—

Subm
itted to

Internet H
orse Illustrated,M

icaela H
anley

Y
O

U’V
E

G
O

T
TA

B
E

K
ID

D
IN

G…
D

ear E
ditor:I notice,in

your classified advertising section,several videos for
cats are offered. P

erhaps ‘tw
ould be a good idea to es-

tablish a rating system
 for these film

s,because m
any of

us do not w
ant our cat(s) to w

atch any purrnographic
program

s.—
Subm

itted to Susan Logan

O
n July 23,the em

ployees of the Irvine
office got together for the third annual Park-
ing L

ot P
icnic. T

he tim
ing could not have

been better since w
e have been having a string

of som
e of the hottest days all year. W

e all
got to go outside and enjoy shaded canopies,
good vibes and som

e of the best eatin’w
e’ve

seen around these parts. 
T

he picnic w
as catered by Texas B

ar-B
-Q

 and included rolls,brisket of
beef,barbequed chicken,three kinds of salad,w

aterm
elon,four types of cook-

ies and all the soda you could drink. 
O

nce everyone had their fill of the great food,the gam
es began. To com

bat
the hot w

eather w
e all enjoyed a highly-anim

ated w
ater balloon toss. W

e had
tw

o rounds of tossing fun w
ith the top three team

s com
peting in the finals. T

he
final results w

ere:
First Place:P

atrick O
’R

ourke
and Tracey A

rm
strong

Second Place:M
ichael C

apozziand A
rt G

arcia
T

hird Place:M
elissa K

auffm
an

and A
nastasia T

hrift

John G
aydos,w

ho organized the event
w

ith the rest of the S
pirit Team

 w
as quite

pleased w
ith the turnout. “It w

as fantastic
that everything cam

e together so perfectly.
T

he w
eather w

as hot,the barbecue w
as de-

licious and the w
ater balloons w

ere flying.
E

m
ployees letting their hair dow

n and hav-
ing a fun tim

e is alw
ays great to see.”

O
ther Spirit Team

 m
em

bers include A
ndrea A

bel,E
lizabeth A

nderson,
C

herri B
uchanan,H

enry C
am

pbell,A
m

y H
ooper,K

im
 L

ockw
ood,Tom

K
im

ball,T
heresa R

ahlw
es and

June W
eingart.

Fellow
 em

ployees concurred that a fun tim
e w

as had by all. 
“It w

as great to m
eet new

 people here at w
ork,”

says K
evin R

ockw
ood. 

C
heri M

orrisroe’s favorite part of the picnic w
as,“G

etting such a nice
lunch. I thought it w

as w
onderful,I felt very appreciated.”

“I w
as telling friends of m

ine that it’s great to w
ork for a com

pany that
allow

s us to take a longer lunch,have a picnic and have som
e fun,”

says
C

lay Jackson.


